VINOD KUMAR MEMORIAL CHARITABLE TRUST” was established in the memory of Late Shri Vinod Kumar Mittal. The main aims and objects of the trust are:

1. To promote education and provide financial help to the needy and/or deserving and meritorious students;
2. To provide medical aid to the needy at charitable basis or at no profit and no loss basis;
3. To finance various projects carrying research in the field of science either alone or in collaboration with government or non-government agencies;
4. To create consumer awareness on various issues especially medical services;
5. To take up consumer issues with the government.
                                         MEDGUIDEINDIA PROJECT

During last two decades there has been significant and palpable transition in the delivery of medical services as a result of:

a. Advances in medical field and generic awareness about the same in the society;
b. Globalization;
c. Rapidly progressing economy and,
d. Increasing expectation of the society from the medical community. 

Another major development, which has far reaching repercussions on the society, is that the medical services have become a “PRODUCT” and thus marketing gimmickry is taking over the honest projection of various facets of medical services.

In view of the aforementioned, the trust decided to launch one stop portal aiming to create an educated consumer in the “market” of medical services. In 2007 “medguideindia.com” was launched, which provides following information to all its consumers free of any charge:

“ About the drugs, their composition, and comparative prices of various brands of the same composition, manufactured or marketed in India by various pharma companies.”

The response of the society towards “medguideindia.com” has been very encouraging. In 2008 The Ministry of Consumer Affairs extended financial help to upgrade the web site. At the end of the aid period the upgraded version was launched in June2010 which provides additional information on medicines and various aspects of Immunization and Health Insurance. 
Since then the process of updating and up-gradation is continuing and various additional features of consumer’s interest are being added from time to time. The salient features of the upgraded version are as below:
Additional Features about Medicines: 


1 Indications and contraindication of drugs;
2.List of banned drugs as notified by government of India;
3. Import of drugs for personal use;
4. Recently launched brands;
5. List of essential drugs as per notification of government of India (2003);
6. Medicines classified under various groups based on routine requirements.

IMMUNISATION:
a. National immunization schedule;
b. Additional immunization after consultation with a doctor;
c. Immunization under special circumstances;
d. List of vaccines available in the Indian market;
e. Reactions to vaccines;

f.  Latest information about various issues relating to immunization

Health Insurance:
1. Types of health insurance offered;
2. Health Insurance providing companies with their complete addresses and respective plans;
3. Precautions to be taken while opting for a health insurance plan;
4. What is third party administration ( TPA ).
5. How to make a hassle free claim.
6. ROAD MAP –How to approach various Disputes Redressal Courts, once the claim in rejected.
7. Judgments by various courts which might be useful for approaching various courts

8. Latest news for awareness of consumers.
IN VIEW OF MOBILE PHONE EMERGING AS A VERSATILE MODE OF PROVIDING INFORMATION ALSO, MOBILE APPLICATION OF THE WEBSITE WAS LAUNCHED BY SHRI RAJIV AGRAWAL, SECRETARY MINISTRY OF CONSUMER AFFAIRS, ON 29TH JULY.2011, WHICH PROVIDES CONCISE, NEED BASED AND EASILY ACCESSIBLE INFORMATION ABOUT MEDICINES, IMMUNIZATION AND HEALTH INSURANCE AT ANY PLACE AND ANY TIME.
THE TRUST WOULD CONTINUE TO DO IT’S BEST TO MAKE THIS WEBSITE AS MUCH CONSUMER FRIENDLY AS MUCH POSSIBLE

1. WEB SITE ADDRESS RELATING TO THE ORGANISATION/PROJECT WEBSITE/IF ANY TO PROVIDE

Medguideindia.com……A project of Vinod Kumar Memorial Charitable Trust, B2/4, Model Town, Delhi-110009

Phone     011/42375535            Fax       011/27212149

URL’S:    www.medguideindia.com
              www.medguideindia.com/mobile
2. CONTACT ADDRESS AND TELE/FAX NUMBERS

Medguideindia.com……A project of Vinod Kumar Memorial Charitable Trust, B2/4, Model Town, Delhi-110009

Phone     011/42375535            Fax       011/27212149

3. PHOTOGRAPHS AND VIDEOS OF IMPORTANT EVENTS

[image: image1.jpg]qu_ﬂﬁ\ \
D SFEE4 2199999
= h.





 DR. M.M.MITTAL INVITED TO DELIVER A GUEST LECTURE IN A SEMINAR ORGANISED ON MEDICINES AND CONSUMER SAFETY---A PRIORITY IN TODAY’S INDIA

                 (CONSUMER GUIDANCE SOCIETY OF INDIA, MUMBAI)
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AT THE TIME OF LAUNCHING THE WEBSITE IN 2007------A REVIEW IN TIMES OF INDIA

VIDEO
             Expose-Doctershttp://aajtak.intoday.in/videoplay.php/videos/view/59052/2/128/Aajtak-  -DCompany.html
            http://ibnlive.in.com/news/rx-website-to-lower-medical-bill/38340-17-35.html
4. LITERATURE/NEW DEVELOPMENTS/NEWS OF CONSUMER INTEREST

                                       Nil 

       6.   COMING UP IMPORTANT EVENTS OF CONSUMER INTEREST

Today there is a great concern amongst consumers about the banned drugs and prices especially of generic drugs. The trust is going to provide this information in a consumer friendly manner very soon on the site.
The trust also intends to launch the website in various regional languages at the earliest.

   7.  YOUR SUGGESTIONS

A. As per our constitution it is imperative on the part of the government to provide proper health services to every citizen. In case the government, due to various reasons, fails to fulfill its constitutional obligation, then it becomes the moral as well as legal responsibility of the government to see that the citizens are not exploited by any person/organization involved in providing health care services.
B. Every one of us is a consumer at some point of time. One should always remember that the person who is dealing ruthlessly with a consumer, will definitely be a consumer at some other place and then how would he feel. This message has to be highlighted through media and social awareness has to be created by all means.
C. Justice delayed is justice denied. India is the only country in the world where consumer disputes redressal system is separate from the existing judicial system. Even then an average consumer approaches the consumer courts under duress only. It is high time that an analytical scientific study of the functioning of consumer courts is undertaken and necessary amendments are made so that the product/service provider is scared of consumer courts not the consumer.
8. USEFUL INTERNATIONAL NEWS AND LINKS OF CONSUMER INTEREST

 Http://www.immunzationguideindia.com
 http://www.healthinsuranceguideindia.com
 http://www.consumerrtiindia.com
http://www.yourstory.in/news/4299-website-for-educating-consumers-of-medical-services-in-india-medguideindiacom

http://news.in.msn.com/business/article.aspx?cp-documentid=5327762

 http://economictimes.indiatimes.com/tech/internet/govt-funded-mobile-website-on-medicines-launched/articleshow/9409900.cm
 http://articles.economictimes.indiatimes.com/2011-05-30/news/29594838_1_generic-drugs-drug-prices-medicines-cost/4
 http://m.economictimes.com/PDAET/articleshow/9409900.cms
http://articles.timesofindia.indiatimes.com/2007-04-09/delhi/27884515_1_medicines-brands-options
http://ashisha.com/consumer/2007/04/09/consumers-get-more-choices-regarding-medicines/
http://articles.economictimes.indiatimes.com/2011-05-30/news/29594838_1_generic-drugs-drug-prices-medicines-cost
http://economictimes.indiatimes.com/quickiearticleshow/8640182.cms
9. ANY OTHER INFORMATION

                      Nil
